Website Clarity and Al Readiness Self
Check

A ten-minute review of what your public website makes easy to understand, verify, and act
on.

How to use it

Open the website as if you were seeing the business for the first time. For each statement, mark Clear only
when the public site provides direct evidence. Mark Needs attention when the answer exists but requires
hunting, inference, or reconciliation. Mark Cannot verify when the site does not establish the answer.

Clear The answer is visible, consistent, and easy to locate.
Needs attention The answer exists but is incomplete, late, vague, or inconsistent.
Cannot verify The public site does not establish the answer.

This is not a grade

One consequential gap can matter more than many clear answers. Use the pattern of uncertainty to decide
what deserves attention. This check is not an SEO, accessibility, security, legal, or compliance audit, and it
does not predict rankings or Al recommendations.

Website reviewed:

Review date: Reviewer:
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1 Business identity

1. A new visitor can identify the business name and the kind of service provided.

[]1Clear [] Needs attention [ ] Cannot verify

2. The site states where the business operates or whom it serves.

[]Clear [ ] Needs attention [ ] Cannot verify

3. Name, contact details, service area, and responsible person are consistent.

[]1Clear [ ] Needs attention [ ] Cannot verify

2 Offer clarity

4. A visitor can identify at least one service or offer available now.

[]1Clear [] Needs attention [ ] Cannot verify

5. The page explains who the offer is for and the problem it addresses.

[]Clear [ ] Needs attention [ ] Cannot verify

6. The site explains what happens after the visitor takes the next step.

[]1Clear [ ] Needs attention [ ] Cannot verify

3 Evidence and trust

7. Important claims are supported by named experience, examples, reviews, or evidence.
[]1Clear [] Needs attention [ ] Cannot verify
8. Present-day services are easier to verify than the owner's biography alone.

[]Clear [ ] Needs attention [ ] Cannot verify

9. Important limits, exclusions, or expectations are stated before contact.

[]1Clear [ ] Needs attention [ ] Cannot verify
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4 Search and retrieval

10. Every important page has a specific title and one clear main heading.

[]1Clear [] Needs attention [ ] Cannot verify

11. Important pages are reachable through ordinary links and stable URLs.

[]Clear [ ] Needs attention [ ] Cannot verify

12. The site provides consistent canonical URLs, a sitemap, and accurate public metadata.

[]1Clear [ ] Needs attention [ ] Cannot verify

5 Customer and agent action

13. A suitable visitor can determine whether the business is a plausible fit.

[]1Clear [] Needs attention [ ] Cannot verify

14. Links and buttons describe the action they begin rather than using vague labels.

[]Clear [ ] Needs attention [ ] Cannot verify

15. A person or assistant can find the next action without inventing missing information.

[]1Clear [ ] Needs attention [ ] Cannot verify

What to do with the result

Circle the three answers most likely to affect a prospective customer's understanding or next action. For
each one, write the smallest change that would make the answer directly verifiable on the public site.

Need an evidence-backed review

The Website Clarity and Al Readiness Review examines up to 20 public pages, documents the evidence,
tests realistic customer and agent tasks, and delivers a prioritized handoff. The first three pilot reviews are
$495.

rabbitriversystems.com/website-clarity-review

No email gate. No account access. No promise of rankings, citations, leads, or revenue.
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